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Job market still keeps the press busy

EBY DAVID WARD
THE BUSINESS MEDIA may
currently be focused om fears of 2
potential economic slowdoan,
but one erea where a slump is mot
being felt is in the coverage of
employment and the job marker.

“Wemay be in aslight recesaion,
bt the job markes & still robuwse,
and a big reason for that is you've
got 77 million baby boomers whe
are beginning to retire en masse,”
explnins Borry Lawrence, director
of PR for Tob Fox, a new online
company that combines tradi
tiona] job boards with professional
social nerworking and marchmak-
ing. " 10 srill avery viglt labor mar-
ket for the emplover,” he adds,
“and it's going to stay thar way fora
couple of decades.”

The media has picked up on this
talent crunch, and as 4 conse.
quence hos increased their focus

on the myriad choices avadable i
many of tockay’s workers,

W' ve noticed an uptck injob-
marke! stories in recent months,
ansl niowr reporters are very inter-
eted in getting deeper than [just]
I]u: L‘!'I.l'_"ll. w:l‘lplu’l‘rll:l.‘l! r.||.u11]:-=|.1.,
saye Calin Hun, president of Mil-
wittikes-based Prismum Marketing
Communications, whose clients
include Manpower. *So you're
secing topics such as how people
i best position themsehes in the
quickly changing world of work.”

Hutt adds that print = most
notably Jocel newspaper and
HRE trude magazines = is sill the
best opportunity for work and
wotkplace stories, bt motes,

*Fadio is aleo a good place for
some of the high Jevel informarion
on employment,” he says, “and
vou can often find inferest from
national tebevision,

Lawrence also points our the
increasing impact of Web sines
within the assormment of media
cateponies, mcluding such work-

place-centric blogs as Penelope
Trunk's Brazen Careeriat. "We're
soeing a kot of success online, so
we're spending mare time with

PITCHING... EMPLOYMENT

W The LS Bureau of Labor Statistics releas-
&3 unemployment figures the first Friday of
each month — a great opportunity to reach
out to job market journalists with experts
wha can add perspective to the numbers

e

W Stress the fact that people spend so

il much time at work that workplace-ralated
stories are as much about lifestyle as they are about busi-
ness. That will enable you o expand your wark-life pitch
beyond financial writers

m'Work with clisnts on ideas and pitches that help journal-
ists localize national employment trends for their readers

bloggers who have beoome very
infuential,” Liwrence says

Elizabeth Owvens, manager of
Bemard Hodes Group's human
resources PR practice, says thar
with 50 many companies scram-
bling to attract talent, vou're see-
ing @ lot more stories focused on
the wark:lite benefits offered by
TRARY DOMparnes.

Bzt she cuutaons thul: jourmalises
are growing skeptical of many ben-
efit claims, adding ll'uu SOy 10
overcome that & by getting vour
clients included in *“Best Places
Work" surveys that many local
and national outlets put cutona
regular hasis,

"W help our clients apply for
a ot of those aaard listings.”
Cheens save “Ir's become a
nice way to gather and share in-
formation on what you have w
offer ernplovecs.” B




